
Developing Market
Presence: the

master mind plan

Marketing in the changing world:
core concepts

new product development

segmentation/targeting and positioning

consumer buying behavior

The 4Ps

Product/Service

product and service concepts

marketing research and information systems
services marketing

Place/Distribution

developing a shop positioning strategy
distribution concepts

marketing channels

Price
strategies and determination of price

Promotion

integrated marketing
communications tools of marcom

advertising management

sales promotion
public relations

sponsorship and event marketing
direct marketing

Other Ps

People

Process

Physical presence

by Kotler
Politics

Public opinion
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